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child goes to

bedhung’.’

LETTER FROM OUR

PRESIDENT & CEO

Dear Friends,

It's hard to believe that I've reached my first annual milestone as President and CEO
of Feed the Children, an organization | have long admired for its dedication to hungry
children everywhere. It has been the honor of a lifetime to step into this role at a time
when children need us most—as hunger continues to rise both in our own communities
and globally. Over the past year, | have been both proud and humbled by the steadfast
support of so many of our generous donors and partners. It's only because of your
passionate, enduring commitment that we can reach the millions of children and
families who benefit from your kindness.

This past fiscal year, your generosity impacted approximately 14.9 million people
in the U.S. and around the world. Your compassion provided countless children with
much-needed food, vital essentials for living with dignity, and resources that help
families maintain more stable lives so their children can not only thrive, but grow up to
break the cycle of poverty.

But the need remains urgent. Right now, so many children are going without, and their
painful experience demands that, together, we renew our shared commitment to end
child hunger. It's an ambitious goal, and we know we can't do it alone. We will need
everyone’s help.

Whether you've been with us for years or are just joining our mission, your contribution
matters. We truly believe that, by working together, we can create a world where no
child goes to bed hungry. We invite you to join our global movement and to stand with
us, dream boldly, and act courageously as we pursue this vision.

Thank you for taking this journey with us. As we strive to end hunger for children
everywhere, we are deeply grateful for your support.

Emily Callahan
President & CEO
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A GLOBAL

MOVEMENT

Since hunger knows no boundaries, we have to confront it everywhere. No matter where they are, for
children who don’t know when they will get their next meal, hunger has painful consequences that
compromise their growth, their development, and their ability to learn and thrive. That's why we serve
children, families, and communities in the United States and several countries across Africa, Asia, and
Central America where hunger and food insecurity are widespread.

FE g A dFEdw

As a global movement committed to ending child hunger, we rely on our extended family of partners,
donors, and volunteers—along with anyone who recognizes that it's time to create a world where no child
goes to bed hungry. Thankfully, there are more of us every day. To make that world a reality, we provide
children and families with the food and essentials kids need to thrive today as well as resources to help
them build food-secure futures tomorrow.

IN FISCAL YEAR 2025,
OUR WORK BENEFITED APPROXIMATELY

14.9
MILLION

WE DISTRIBUTED
MORE THAN

779 $364.7
MILLION MILLION

FY2025: July 1, 2024 - June 30, 2025 N

it
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BIG DREAMS
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Even at nine years old, Jeecob is already a consistently high achiever at school. He enjoys math most of s = : e - LNne -Rhilippj(les X < i
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supporters help us provide, his dream is now closer within reach than ever before.

b F /N
Jeecob'’s family lives in the hills outside Talisay City, in the Philippines’ Cebu province, where there’s not '
much opportunity. His father works irregular jobs, and his mother, Rowena, takes part-time shifts as a
storekeeper on the weekends to make ends meet. “We have a hard life,” she acknowledges, “but we do

our best to get by.”

The nutritious meal that Feed the Children serves to Jeecob and his classmates every day at school
makes a big difference. “We can save from that one meal each day,” Rowena says, “and the children
don't have to learn while they're hungry.” According to Jeecob, the meals motivate more area children
to attend school. Also, the backpacks full of school supplies we deliver to students help them make the
most of their time there.

Jeecob is industrious at school and helpful at home, always willing to run errands or do his chores. His
mother is thankful she doesn't have to worry about her son. Rowena shows her gratitude by volunteering
for our school feeding program, helping prepare food for over 200 children each day.

“It's my way of giving back,” she says. Working together in this spirit—of people helping people helping
people—means the world to us. We believe it will be the only way to end child hunger.

5 FY25 Annual Report Create a world where no child goes to bed hungry 6
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CROSSING

BORDERS

A world where no child goes to bed hungry means a world where every
child has the opportunity to thrive—to be nourished, safe, educated,
and supported by their communities. Our international work focuses on
helping children and families break the cycles of hunger and poverty
through scalable, evidence-based solutions designed to provide
immediate relief while fostering sustainability and long-term resilience.

Throughout the 1,103 communities we serve in Africa, Asia, and Central
America, our work comprises four household-centered, mutually
supporting pillars: Food & Nutrition Security, Health & WASH (Water,
Sanitation, and Hygiene), Education, and Livelihoods & Resilience.
These programming areas often overlap and reinforce one another in
a holistic approach to reducing food insecurity tailored to the needs of
each community we serve.

Our four international programming pillars provide a support system
that helps families and communities pursue their own growth and
build brighter, more self-reliant tomorrows. A range of partnerships
that include non-governmental organizations, government agencies,
and local leaders assist us in coordinating regionally, working across
national borders to scale our impact significantly.

2.6 MILLION

36.3 MILLION

Create a world where no child goes to bed hungry 8



STRONG

For many families across the U.S., keeping food on the table while
is hard enough. But when life throws the unexpected at you, sometimes hard work won't cover the
difference.

No one knows that better than Zoe, a special needs educator in Los Angeles. Zoe and her husband,
Calvin, work hard to maintain a loving, nourishing home for their two young children, C.J. and Lyla. When
the of serious car trouble overwhelmed their already-tight budget, suddenly they
couldn't make ends meet.

“I try to do my best,” says Zoe. “I do whatever | can to contribute to the household and provide for my
family. But —and it just doesn't match no matter what's
happening.”

For Zoe, Feed the Children’s assistance helped her avoid the kinds of choices no parent should have to
make.

“For a lot of families it's picking and choosing,” says Zoe. “
Trying to figure out which meal is going to be the big meal. But an organization that’s dedicated
to making sure every child can go to bed on a full stomach is awesome, because kids need that.”

Stories of hope and recovery like Zoe's remind us why our outreach is so critical. It's moms like her—and
kids like C.J. and Lyla—who deepen

9 FY25 Annual Report

You are blessing people in
more ways than you can
ever imagine.

-Zoe, mother and educator
Los Angeles

Create a world where no child goes to bed hungry 10
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CONNECTING

WITH LOVE

Our impact across the United States is made possible by a
powerful network of corporate and local community partners
who help us deliver food and essential resources to the children
and families most likely to experience hunger. In fiscal year 2025,
we reached communities in 41 states and, with our partners,
distributed more than 75.1 million pounds of shelf-stable food,
household goods, personal care items, and other essentials
valued at more than $320 million.

This nationwide effort is supported by our five distribution
centers across the country, which serve as strategically located
hubs connecting us to more than 500 community partner
organizations with deep roots and strong legacies of doing
good—including food banks, churches, service groups, and other
nonprofits—in urban, suburban, and rural communities.

By operating at scale, we can reach more children and families
who need help. This past year, our broad distribution efforts,
along with our targeted outreach programs, benefited more than
12.2 million people across the U.S.

12.2 MILLION

75. 1 MILLION

Create a world where no child goes to bed hungry 12
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Our.distribution center W dahoma City, OK ;

13 FY25 Annual Report

SHARED

COMMITMENT

It's often said that a person’s actions speak to their values. Nowhere is that better exemplified
than by our volunteers. By donating their time and energy, they stand with us in our mission to
end child hunger.

From the crucial work of the volunteers who fill every box of food and essentials at our distribution
centers acrossthe U.S,, tothetireless efforts of our corporate partners’ employees who volunteer
at program events like our Feed the Children Resource Rallies and Backpack-N-Go sessions, we
are endlessly grateful for the volunteers dedicated to our shared commitment every day.

10,000 28,000

Create a world where no child goes to bed hungry 14



"y 36.3 MILLION

NUTRITION
SECURITY 768,000

True to our name, feeding children is always at the
heart of what we do. The first pillar of our international
programming, our outreach in Food & Nutrition Security
focuses squarely on fighting hunger and reducing
malnutrition. In the communities where we work, we serve
hot, nutritious meals at school, fortified with vitamins, to
help make sure local children eat at least one nourishing

Hﬁnﬂuras

meal each day. While distributing food through health clinics and

) o community centers, we offer vital support to pregnant
These meals often use milk from dairy initiatives and and breastfeeding women as well as vulnerable
vegetables grown in local gardens, projects we support children. We also provide emergency food relief
with training in nutrition-sensitive agriculture and healthy after natural disasters like hurricanes, earthquakes,
meal preparation. Beyond short-term relief, this work floods, and other crises that can change families’
fosters stability through expanding consistent access to lives overnight. When communities need us most, our
nutritious food so communities can thrive. programming stands as a reliable pillar of support so

families can focus on their children and create paths
towards resilience.

Create a world where no child goes to bed hungry 16
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Malawi

eh are growing strong...and we
ilding a future we belie

-Ketilina, mother
Malawi

VitaMeal® is a nutrient-dense porridge, scientifically designed
to meet the nutritional needs of malnourished children, that has
played a crucial role in combating malnutrition on a large scale.
For many years, our longtime friend Nu Skin and its customers
have purchased and donated significant amounts of VitaMeal®—
an innovative food formula fortified with essential vitamins and
minerals—that supports our efforts in Africa and helps children
grow, develop, and thrive within their communities.

MORE THAN

1.4 MILLION

PACKETS OF VITAMEAL" DISTRIBUTED

MORE THAN

187,000  fl

GARDENS SUPPORTED
GLOBALLY

184,000

Create a world where no child goes to bed hungry 18
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To reach the children and families we serve in the U.S., we rely on our nationwide network of community
partners. Since they help put the food and essentials we provide directly into the hands of those who need
them, we want to increase their capacity to help as many people as they can.

At the beginning of fiscal year 2025, we launched the Feed the Children Partner Market in Oklahoma City,
opening the doors of our local distribution center to our metro-area community partners and allowing them
to select the items most useful to them from our supply of food and essentials. By offering our partners
flexibility in choosing the types and quantities of specific products—including refrigerated, frozen, and
shelf-stable foods—the Partner Market aims to better address our communities’ needs and achieve a more
sustained and measurable impact on child hunger in the Oklahoma City area.

Launched as a pilot, the program became fully functional after six months to serve 18 OKC-area partners
by the end of the fiscal year. This model has proven to be uniquely effective and has been greeted ur ablllty L pl"OVIde every SIngbe

enthusiastically by our community partners, who have given it high marks of satisfaction for their ease of s L - i _ Wt ',if( nt»WIth the items they need has
access. - B -

Nurturing our individual partner relationships to more effectively target child hunger locally is what it’s all
about. The program'’s success has made it possible to expand our Partner Market to other communities in
fiscal year 2026, including at our distribution centers in Indiana and Pennsylvania.

' al j mar Family Justice Center
' Oklahoma City

19 FY25 Annual Report Create a world where no child goes to bed hungry 20



amily is low-income, so

imes it's hard to get food

at the store, and just having
enough for everyone is a

struggle. We are than or,
this opportunity.
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RESOURCE RALLY

Likely our most visible outreach in the
communities we serve in the U.S,, Feed the
Children Resource Rally distribution events
engage families directly in the areas where
they live. By providing them with boxes of
food—each one can feed a family of four for a
week—as well as essential items like soap and
shampoo, we help families meet their most
immediate needs and maintain their dignity
while empowering them to stretch their food
and household budgets further.

In fiscal year 2025, we hosted 73 Resource
Rallies to serve 61 communities across the
nation with the help of 72 local community
partners. Thanks to our corporate partners’
enthusiastic support, we're planning to host
even more in FY2026.

969,000

26,000
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ii== CHiLDREN: The program has helped my family

FOOD & ES over ith food, household needs,

and personal care items that we would
not otherwise be able to afford:

Through partnerships with the schools that parents and caregivers trust, the
Feed the Children Food & Essentials Hub program transforms them into places
where students and their families can access food, essentials, books, and school
supplies at no cost. The program gives children what they need to succeed in the
classroom as well as the personal care essentials that help them attend school
with confidence. When they’re not hungry, kids can concentrate better on their
studies, and the supplies they take home from our Hubs help their families
maintain more stable, food-secure environments where they can thrive.

This past fiscal year, in nine American cities from coast to coast, we kept our
Hub shelves stocked at 600 schools—including an emergency Hub established
to serve families displaced by the California wildfires.

049,000 58,000

Create a world where no child goes to bed hungry 22
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s for many families and SUMMER FEED & READ

allowed children to focus on
learning, play, and growth in a
nurturing environm

The summer months can be challenging for children because the free and reduced-
price meals served during the regular school year are no longer available. To help
families fill this gap, the Feed the Children Summer Feed & Read program partners
with local community organizations and libraries to bring kids together in safe
spaces for nourishing meals and fun learning activities that keep their minds sharp
so they can start the new school year without falling behind.

After a year of growth, we're pleased to report that, in the summer of 2025, we
expanded the program to Denver while continuing to serve communities in Atlanta,
Memphis, and Oklahoma City. All told, the program provided approximately 18,000
more meals than during the summer of 2024. More than 3,300 books were distributed
to participating children, who tallied nearly 175,000 minutes of reading time.

40,000 2,684
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One way to help children thrive is to make
sure they have what they need on the go.
When our corporate volunteers fill backpacks
with school supplies, personal care products
like toothpaste and deodorant, and a shelf-
stable meal, they not only fulfill kids’ basic
needs, they also help nourish their ability
to concentrate at school and learn with
confidence.

In fiscal year 2025, more than 400 volunteers
filled backpacks that, with the help of 40
community partners, were distributed
to more than 9,840 students across the
U.S. Generous support from 23 corporate
partners allowed the program to engage and
inspire their employees while providing kids
with the tools they need to succeed.

en still needed school
su When you are on a very
limited income and don’t have extra
money to buy items like this, this i
such a blessing!

Jersey Czt

Create a world where no child goes to bed hungry 24
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We are deeply grateful for the generosity of all of our corporate partners—
like Niagara Cares, the charitable division of Niagara Bottling—and their
commitment to ending child hunger. For 17 years now, our partnership with
Niagara has made a life-changing impact for hundreds of thousands of 1

children and families, and our more recent focus on innovation together has >

revealed new, more targeted ways to better serve them.

In collaboration this past fiscal year, we piloted new innovations in 14 cities
such as providing ready-to-eat meals and testing different ways to size our
distributions, including family-sized meal units as well as smaller packages
better suited to caregivers who rely on public transit. We also offered
wraparound services that referred families to health, housing, employment,
and childcare services. This year, Niagara will help us launch initiatives that
focus on providing families with fresh produce alongside our traditional
distributions of shelf-stable food.

Niagara hosted Feed the Children Resources Rallies that provided food and
essentials to 8,400 families this past fiscal year, plus 800 more through
our emergency response efforts after the California wildfires. Niagara has
consistently supported our emergency relief—not only in California as so
many rebuild, but also in the wake of Hurricanes Helene and Milton when
families have most needed the company’s life-sustaining water.

276,000

Niagara also supported Feed the Children Backpack-N-Go events benefiting
more than 1,100 families across the country. Next year, we're eager to do
even more together as our storied partnership continues.

25 FY25 Annual Report Create a world where no child goes to bed hungry 26



HEALTH &

WASH

Through the second pillar of our international
programming, Health & WASH (Water, Sanitation, and
Hygiene), we work to save lives and prevent disease by
expanding access to safe water as well as health services
and proper sanitation. All of our initiatives in this area
are designed to address the root causes of preventable
iliness—especially for children.

Our Health & WASH programs strive to meet community
needs in ways that often vary by region and country.
Expanding access to clean water can mean drilling
boreholes to tap groundwater sources, constructing tanks
to store water safely, or distributing water purification
packets so households can maintain their own clean
water supplies. We also promote training in hygiene and
handwashing for both children and adults, which can
significantly reduce the spread of waterborne diseases
including cholera.

136,000

For their most critical stage of development,
we distribute deworming tablets and vitamin A
supplements to children under five years old. Our
focus on pre- and post-natal maternal care, supported
by community clinics stocked with medicine and
staffed by trained health workers, helps children grow
up healthier and families experience fewer illnesses
while making communities more resilient.

Create a world where no child goes to bed hungry 28



By providing its P&G Purifier of Water packets to
support our Health and WASH programming in Africa
at an extremely generous scale, our partner P&G has
transformed countless gallons of dirty, potentially
harmful water into a vital resource. Our work together
has been critical, especially during cholera outbreaks and
natural disasters, to families striving to build healthier,
more resilient futures for their children.

29 FY25 Annual Report

4. 1MILLION

Malawi

1.9 MILLION

We're proud of our many years of partnership with
Vitamin Angels, whose commitment to reaching
underserved communities with nutrition solutions
is unparalleled. Focusing on children’s most crucial
developmental window, from pregnancy to five
years old, our work together distributing vitamin A
supplements helps prevent blindness, strengthens
immune systems, and reduces preventable childhood
illnesses in communities across Central America.

energy. Itssuchar
for our family.

Honduras

o these vitamins,
gets sick less
and has more

-Sant other
Guatemala
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ESSENTIAL

GIVING

To stay healthy and thrive, children need more than food. That's why
we extend our heartfelt gratitude to our partners who, through their
generous in-kind donations of household and personal care essentials,
fulfill a vital need for families who struggle with reduced spending power
and difficult choices.

ltems like cleaning and hygiene products, diapers, and children’s
vitamins cannot be purchased with federal SNAP benefits. When our
corporate partners help vulnerable families bridge the critical gap
between their needs and these expenses, it both raises their children’s
quality of life and allows parents and caregivers to spend more of their
budgets on food and other necessities.

Stability at home is key to a child’s success in life and at school, and
essential items from the trusted brands of our partners help families
maintain that stability. Donations from corporate heroes like Unilever,
who has contributed to our mission since 1995, make a personal and
immeasurable impact.

The same is true for Avon, a partner since 2004, whose cosmetics and
other products have been a longtime staple of our personal care boxes.
Similarly, L'Oréal, who has been with us since 2003, has supported
women in the job market, often single mothers, by contributing their
beauty products to our Best Look Forward boxes. It's amazing to realize
that simply helping provide a stable foundation can change lives.

Create a world where no child goes to bed hungry 32



COMMUNITY
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\ ; _ : For families who struggle with both financial and food insecurity, thinking about tomorrow starts with

getting through today. That's when the support offered by our community partners—like Birch Community
Services in Portland, Oregon—becomes so critical.

We depend on our network of more than 500 community partners nationwide to get the food and essentials
we deliver directly into the hands of the families in their communities who need help. As just one of them,
Birch takes its own multi-disciplinary approach to tackling hunger.

By combining critical food assistance with financial literacy programs designed to help families better
manage budgets and money, Birch accomplishes two related goals: providing immediate relief while
teaching families how to break the cycles of food insecurity and poverty.

Many of the families served by Birch see their food expenses reduced by 50%, which means the money
saved can go to other household needs. Using food as a tool for financial recovery gives families both help
today and stability tomorrow.

“When your child is asking for food or a meal, and you realize there’s not enough to go around, it's hard,”
says Meg, a stay-at-home mom. After her husband Dan lost his job during the pandemic, their savings ran
out, and an anxious time began. That's when a friend told them about Birch.

“We were amazed at the opportunity,” Meg recalls. “To me it's such an act of love that they would extend
that help to families. They're really making the world a better place.”

2 b= . . ey . . We are endlessly grateful to Birch and all our community partners. Working toward our shared goals together
Portland, OR e e Rl == P . ( mt ,
RS 5 ey ¢ s o T . A J allows all of us to deepen our impact. When we join forces, our movement can't help but grow stronger.
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SIGNED, SEALED

DELIVERED

Since 2022, FedEx has shown a remarkable dedication to standing with us
on behalf of hungry children. As the first company to support all four of
our U.S. program initiatives, FedEx has provided the corporate model for
championing a layered programming approach to helping children and
families in its own backyard. Special attention given to communities in
Memphis, where FedEx is headquartered, shows the company’s dedication
to acting locally as a corporate hero in its hometown.

On a national scale, through its support of Feed the Children Resource Rallies,
Food & Essentials Hubs, Summer Feed & Read programming, and Backpack-
N-Go events, the company benefited more than 65,000 people across the
country in fiscal year 2025. Notably, FedEx helped those displaced by the
California wildfires by sponsoring a special Resource Rally in Altadena, CA,
that benefited 400 families. FedEx also provided a generous in-kind shipping
grant that allowed us to send food and essentials to countless families
affected by the fires.

Internationally in FY2025, FedEx supported our work in Guatemala and
Kenya by deploying its employee volunteers to assemble and distribute
kits of nutritious food as well as gardening tools to enhance household
sustainability and foster community. In the Philippines, FedEx employees
prepared kits of school supplies that they distributed to communities we
serve in three major regions. All told, FedEx’s support reached more than
5,600 people outside the U.S. in fiscal year 2025.

35 FY25 Annual Report Create a world where no child goes to bed hungry 36



EDUC

In remote or economically depressed areas that offer
few opportunities, many children do not attend school
consistently. But if you feed them, they will come. We've
witnessed that simple truth again and again in our work
around the globe.

We believe that, in the long-term, education is the most
effective way to break the cycle of poverty, and so it
represents our third international programming pillar.
With the right kind of help, today’s hungry children can
grow into tomorrow’s thriving adults—but food comes first.
By serving meals at school, we not only motivate students
to attend, but these meals also give them the nourishment
they need to concentrate in the classroom.

The school supplies, books, and uniforms we provide
students act as critical tools for their development
while encouraging them to invest in their own
success—often opening up new horizons for them
to study hard as they imagine brighter futures. To
reinforce their experience of growth, we also offer
support outside the classroom including reading
programs, community-based tutoring, and training
for teachers and parents to create better learning
environments so literacy and graduation rates can
rise.

Honduras

Create a world where no child goes to bed hungry 38



Promise
| UNITE TO DEFEAT THE STATUS BU0 OF HUNGES

4 MILLION
492,000

dy hard,
ell th ies of our
village, and show how
we can achieve great
things together.

-Halima, 1 Id
Tanzania

In our communities in Tanzania, educating teenage girls about
safe and hygienic menstruation has proved to be empowering.
Feed the Children’s Menstrual Hygiene Management program
encourages much-needed conversation about a subject that,
unfortunately, has been taboo in much of Africa. The program
also provides practical guidance and access to sustainable
sanitary products in a supportive environment, reducing
school absenteeism among young women and increasing their
participation in class.

103,000
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PROFILES IN

PARTNERSHIP 1" pepsico

Food. Drinks. Smiles.

//‘\\

CONCORD HOSPITALITY
ENTERPRISES

) -

A commitment to community involvement and making a
difference inthe lives of their neighbors is a bedrock principle of
Concord Hospitality, who we have proudly called a partner for
16 years. To mark their annual Share Day in FY2025, Concord
associates across the country exemplified their employee-
driven spirit of community involvement at six Feed the Children
Resource Rallies by distributing food and essentials to 2,400
families in the communities where they live and work.

Longevity is a hallmark of common values and shared
commitment, and we are grateful for an impressive 30 years of
partnership with PepsiCo and the company’s continued support
as we work together to end child hunger. In fiscal year 2025
alone, more than three million pounds of PepsiCo’'s product
donations worth more than $20 million were distributed in
communities in 177 cities across 30 states. PepsiCo also
donated nearly $300,000 in FY2025 to support Feed the Children
Food & Essentials Hubs and Resource Rallies.

dmMericoLaD.

TRANSPORTATION, INC..

CoRe CARRIER FOR FEED THE CHILDREN

Building a better world begins with partnerships.
Americold—a global leader in temperature-controlled
logistics real estate and value-added services—has
long demonstrated its dedication to investing in the
future through generous support. Last year, Americold’s
contributions to Feed the Children Food & Essentials
Hubs and Summer Feed & Read programs brought much-
needed help to children and families in their communities.
In FY 2025, we were honored to celebrate 10 years of
partnership, and we're thrilled to work together into a
new decade.

Delivering food and essentials to those who need them wouldn’t
be possible without FTC Transportation, our core transportation
carrierin the United States. Last year, FTCT’s drivers logged more
than 939,500 miles and over 15,600 driving hours to deliver
1,397 shipments across the country to support our mission.
That level of professionalism is why FTC Transportation has
earned the distinction of CarriersEdge’s Best Fleets to Drive For
list for 13 consecutive years and has been named as a Truckload
Carriers Association Elite Fleet.

Create a world where no child goes to bed hungry 42
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PROFILES IN

PARTNERSHIP

For16years,ourpartners at StarKisthave steppedup consistently
with generous product donations. Access to nutritious protein is
never so important as when disaster strikes. In fiscal year 2025,
StarKist donated much-needed supplies of tuna and chicken in
the wake of Hurricane Helene and the devastating Los Angeles
wildfires. In addition, StarKist employees helped conduct Feed
the Children Resource Rallies in Reston, Virginia, and Bentonville,
Arkansas, that benefited 800 area families who faced challenges
affording enough food for their children.

PriceRite

Good partnerships stand the test of time. For 11 years, Price
Rite Marketplace has excelled at fulfilling its partnership with
us, one built on the shared values of giving back. This past fiscal
year, Price Rite’s contribution of more than $532,000 helped
us host nine Feed the Children Backpack-N-Go events that
supported 10 Feed the Children Resource Rallies across the
northeastern U.S. In partnership with local Boys & Girls Clubs,

popeves these distribution events impacted more than 4,000 families.
FOUNDATION. L |

“Serving with Love” is more than just a slogan for our
friends at the Popeyes Foundation. We forged this
new partnership in fiscal year 2025 when the Popeyes
Foundation’s $400,000 contribution launchedtheinaugural
SERVING WITH LOVE® Tour, a coast-to-coast initiative this
past August through October. The tour expanded access
to food and essentials in communities across the country
to impact more than 6,000 families. That's a strong start,
and we're excited to see what our partnership together can
achieve in the future.

'\) )

al

Proving that corporate partners are essential to pursuing our
mission, our partnership with Starbucks makes us proud of
the 11 years of work we have done together. This past fiscal
year, the company’s generous gift-in-kind contributions were
distributed across the country through 201 community partners
in 161 cities across 30 states.

Create a world where no child goes to bed hungry 44
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LIVELIHOODS &

RESILIENCE

Our fourth international programming pillar, Livelihoods
& Resilience, represents initiatives designed to empower
families and communities to become more food secure by
expanding their capacities for self-reliance and growth. As
we provide them with the tools to cultivate new sources
of food and income, we encourage community members
to leverage our help to embrace their own agency as they
build for their children’s futures.

By training farmers in more sustainable agricultural

techniques, we help them diversify their crops, so their Similarly, our Village Savings and Loan Associations
families can benefit from more varied nutrition, as well as (VSLAs) serve areas where traditional banking
boost their yields so they can profit when they take their is often out of reach—including loans to support
surplus to market. Our garden training also accomplishes gntrepreneunal projects .tf.lat increase hous?hold
these aims, regardless of whether gardens are maintained income.  Supporting training in small business
on the household level by a single family, by a school, or by management helps families achieve more stability in
an entire community. these endeavors, making it more likely they can break

the cycle of poverty for their children.
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Waterborne diseases were once common in Samburu
County, Kenya, and life revolved around searching for
water that often turned out to be unsafe. But everything
changed when an innovative new borehole was drilled

MORE THAN more than 650 feet into the earth to draw clean water with
the aid of solar-powered pumps.

14’000 Expanded community access to water led to better

sanitation and hygiene as latrines were built, and

e can plan and farm,

children are he r.

> 6

MORE THAN

32,000

VSLA GROUP MEMBERS GLOBALLY IN FY20235

-Lchauni, father FARMERS TRAINED IN families’ improved health led to better crop yields and
Samburu County Keny entrepreneurial success in farming, livestock trading, and
! CLIMATE-SMART AGRICULTURE cultivating gardens. These developments led in turn to

more diverse and secure food sources and more engaged
students in the classroom. Today, Samburu provides an
inspiring, holistic success story of all four programming
pillars working together to build a solid foundation for a
community’s children—and a future where they can thrive.

Wi

& MORE THAN

24000 1,700 1,100 1,600

VSLA GROUPS WORLDWIDE
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As faithful stewards of the resources our donors and
partners entrust to us, we are driven to pursue innovative,
holistic, and child-focused solutions to the complex
challenges of hunger, food insecurity, and poverty.

For children everywhere, we believe that having enough
to eat is a fundamental right. We are dedicated to making
sure kids have the food and essentials they need to grow
and thrive.

Thank you for joining us in our mission. It's only by
working together that we can create a world where no
child goes to bed hungry. We couldn’t be more grateful
for your support.



FEED THE CHILDREN, INC.

SUMMARIZED CONSOLIDATED FINANCIAL INFORMATION

FOR THE YEARS ENDED JUNE 30, 2025 AND 2024

REVENUES, GAINS AND OTHER SUPPORT

Contributions

Gifts-in-kind donations

Federal grants

Investment gain (loss), Net of investment fees
Other Revenue

Total Revenues, Gains and Other Support:

EXPENSES

Program services
Fundraising
Management and general

Total Expenses:

PROGRAM SERVICES

Food and Essentials Procurement and Distribution
US Hunger Relief and Poverty
International Programs

Total Program Services:

NET ASSETS

Without donor restrictions
With donor restrictions - purpose restrictions
With donor restrictions - time restrictions

Total Net Assets:

2025
49,466,671 | 12.00%
330,164,165 | 85.00%
3,505,964 | 1.00%
4,183,059 | 1.00%
2,635,950 | 1.00%
$389,955,809 | 100%
385,667,285 | 90.00%
23,068,275 | 5.00%
19,702,340 | 5.00%
$428,437,900 | 100%
293,382,807 | 76.00%
39,978,800 | 10.00%
52,305,678 | 14.00%
$385,667,285 | 100%
119,879,435 | 86.00%
12,199,164 | 9.00%
7,124,682 | 5.00%
$139,203,281 | 100%

2024
48,865,337 | 12.00%
352,959,188 | 85.00%
6,775,595 | 1.00%
4,459,867 | 1.00%
2,099,317 | 1.00%
$415,159,304 | 100%
393,423,609 | 91.00%
21,297,029 | 5.00%
17,907,480 | 4.00%
$432,628,118 | 100%
324,833,892 | 83.00%
24,391,336 | 6.00%
44,198,381 | 11.00%
$393,423,609 | 100%
160,496,712 | 90.00%
9,219,693 | 5.00%
7,968,967 | 5.00%
$177,685,372 | 100%

Feed the Children’s audited consolidated financial statements for the years ended June 30, 2025 and 2024 are available at

feedthechildren.org/about/financial-statements or upon request.
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Rhonda Hooper, Board Chair Emily Callahan

. . President and Chief Executive Officer
Terry Puchley, Vice Chair
Bregeita Jefferson

President of International
Programming and Operations

Kathy Doyle Thomas, Treasurer
Gregg Yeilding, Secretary

Tyson M. Avery, Director Deb Kirinovic
John Clendening, Director Chief of Staff and Senior Vice President
' of Executive Operations

C.E. Crouse, Director .
=FEED: " | \ Nil Loy

Paul DeLuca, Director CHiLDREK Chief Legal Officer

Dr. Daniel Molina, Director ) ‘
Colleen Finn Ridenhour

Amanda Rodriguez, Director Chief Growth and Strategy Officer

Brady J. Sidwell, Director Debra Shoaf, CPA

Andy Williams, Director Chief Financial Officer

Feed the Children is a 501(c)(3) nonprofit organization. Donations and
contributions are tax deductible as allowed by law. Numbers represented,
with the exclusion of financial data, are approximate and not exact.
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